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WOMEN ENTREPRENEURS REPRESENT 
THE FASTEST-GROWING CATEGORY OF 
ENTREPRENEURSHIP GLOBALLY. 
Emerging literature says that women make a significant contribution 
to economic development. As business owners, they create new jobs 
and add to the Gross Domestic Product (GDP). The percentage of 
women who decide to pursue an entrepreneurial career is, however, 
lower than that of men. In the business world, money and power are 
always taboo words when it comes to women. Despite making up half 
the world’s population, women are still underrepresented as suppliers 
in global value chains. Thanks to the U.S. Department of State for 
highlighting gender equality and women’s empowerment as socio-
economic issues. 

WOMEN’S EMPOWERMENT  
THROUGH ECONOMIC INCLUSION 

WOMEN’S EMPOWERMENT  
THROUGH ECONOMIC INCLUSION 
Funded by the U.S. Department of State, WEConnect 
International set out on a mission in September 2020. 
A three-year commitment to enhancing women’s 
capabilities, enabling networking among corporations 
and suppliers, creating a connected business 
environment, and demonstrating the benefits of women’s 
economic empowerment. A program named ‘Women’s 
Empowerment through Economic Inclusion’ set sail in 
South Asia (Bangladesh, India, Maldives and Sri Lanka). 
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If a journey, any journey, is made meaningful and seamless, then the destination just becomes that much 
more significant and special. 

    Step 1 - Research 

Ecosystem research was done across the four regions comprising 399 women-owned businesses (WOBs) 
and 199 large corporate buyers from various sectors. The 12-week exercise helped identify and define the 
core focus areas and goals while also outlining the project from start to finish. The research insights were 
sure alarming. Most of the corporations were not aware of any WOB suppliers. They did not understand 
the value supplier diversity and the value to their businesses. WOBs had limited knowledge of procurement 
processes. And the political instability in the regions added to the challenges. 

    Step 2 – Action mode on

WEConnect International turned these insights into actionable steps. The plan was broken down into various 
events such as Stakeholder Roundtables, Capacity Building Workshops, Connecting WOBs with large 
Corporations, WOB Networking Events, and Ecosystem partnerships. The fundamental principle was to build 
associations beyond a simple introduction or LinkedIn connection. It was more about creating an inclusive 
network of authentic connections where all women belong and are encouraged to participate and learn. The 
old adage of “your net worth is your network” comes into play because it is most important to take the time 

to build relationships with a network of people invested in your success.

THE JOURNEY
SEPTEMBER 2020 - OCTOBER 2022
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SUPPLIER 
DIVERSITY & 
INCLUSION 
ROUNDTABLE
Five ‘Supplier Diversity & 
Inclusion (SD&I) Roundtables’ 
were hosted during the 
two years. 4 Country level 
roundtables in India, Sri 
Lanka and Bangladesh and a 
regional level SD&I Conference 
were held from June 2021 to 
October 2022. The events 
saw a participation of over 
196 attendees including large 
corporations, representatives 
from American Chambers of 
Commerce (AMCHAM), U.S. 
Department of State and the 
U.S. Embassy. 

PAINTING THE TOWN WITH COLORS 
OF DIVERSITY & INCLUSION 

If Diversity & Inclusion (D&I) had a color palette, it would 
match every color in Asian Paints Causeway’s shade 
card. An organization where D&I is a key component 
of the company culture and an uncompromising 
commitment. Walk into their office in Colombo and you 
will see how they embrace every aspect of D&I. We were 
not surprised when they won the “Satynmag CIMA Women 
Friendly Workplace Awards 2022.”

In a country where women’s empowerment is just taking 
off, Causeway Paints was a pioneer in leading D&I. They 
were part of the “Corporate Roundtable on Supplier 
Diversity & Inclusion” that WEConnect International 
organized in Sri Lanka. The Roundtable had over 25 
corporate attendees, who joined to increase their 
awareness of gender-inclusive sourcing.  

“We believe in the philosophy of giving back to society 
and have always taken strides to induce an inclusive work 
culture. There are so many things the organization does in 
the D&I space, right from women-friendly policies, culture, 
hiring more women, equal pay, talent development, etc.,” 
said Hemantha Lankarathna, Country Head, Causeway 
Paints Lanka Pvt Ltd. “After attending the event with 
WEConnect International we have also started focusing 
on supplier diversity, which I think is extremely critical to 
business success. In just one meeting, we have connected 
with so many suppliers,” added Hemantha.  

By committing to work with diverse suppliers, Causeway 
Paints added another meaningful shade to its color catalog. 
WEConnect International is thrilled to partner with an 
organization that knows how to blend its colors precisely 
and in the right direction.

PROGRAM IMPACT
• Connected with over 25

diverse suppliers in one event
• The organization is now

actively looking at engaging
more WOB’s

WEBSITE

LINKEDIN

FACEBOOK

TWITTER

INSTAGRAM

http://causewaypaints.com/
https://www.linkedin.com/company/asianpaints-causeway/
https://www.facebook.com/causewaylanka/ 
https://twitter.com/causewaylanka
https://www.instagram.com/causewaypaintslanka/?hl=en
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REDEFINING THE MALE DOMINATED INDUSTRY
Remember moving homes, ending up with some broken pieces, and 
a few misplaced items, and lugging all the stuff? Enter packers and 
movers, and all you need to do is delegate. One such company is PM 
Relocations Pvt Ltd (PMR). With a legacy of close to four decades, the 
company today is led by Aakanksha Bhargava, a second-generation 
entrepreneur, who joined her family business to lead it. 

Since taking over as CEO, Aakanksha scaled the company from 30 
employees in India to more than 650 and a global network across 150 
countries. “I have always been passionate about people, connecting 
with them, and helping them harness their own goals and vision. 
It is important to have a gender-equal atmosphere at work and 
equal opportunity for everyone. And I was more than thrilled when I 
connected with WEConnect International which had the same goal,” 
she said. 

Aakanksha did not see many organizations that supported supplier 
diversity as most of them had little knowledge about this. She said that 
WEConnect International bridged this gap by educating corporations 
on the importance of Supplier Diversity & Inclusion, the benefit of 
buying from women-owned businesses and how it brought together 
likeminded suppliers and customers.

“The impact and boost WEConnect International gave us is huge. 
We got connected with top clients who stand for providing equal 
opportunities to women entrepreneurs, which otherwise was 
exceedingly difficult in this male-dominated industry. We had an 
increase of close to 50% in commercial clients. I have recently 
introduced a few of my fellow entrepreneur friends to WEConnect 
International. It is always good to empower others,” said Aakanksha. 

PROGRAM IMPACT

• Made strong connections at the 
events

• Closed deals which contributed to 
an increase in 50% of the revenue

• Is a champion for the WEConnect 
International mission

WEBSITE

FACEBOOK

LINKEDIN

INSTAGRAM

TWITTER

https://www.pmrelocations.com/ 
https://www.facebook.com/Pmrelocations/
https://www.linkedin.com/company/pm-relocations
https://www.instagram.com/pmrelocations/?hl=en
https://twitter.com/pmrelo 
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CAPACITY BUILDING 
TRAININGS
A wide range of workshops were organized 
to improve the business readiness of a total 
of 993 WOB’s to do business with large 
corporations. Training topics were identified 
in consultation with the WOBs to address 
their skill gaps. New training curriculums 
were developed and trainings delivered 
covering subjects such as Marketing & 
Sales, Cyber Security, Technology & Digital 
Marketing, Financial planning, Business 
Strategic planning, Investment readiness & 
Business resilience, Preparing capability deck, 
Export readiness, and Doing business with 
Corporations. 

In November 2022 WEConnect International 
reached out to all participants and received 
152 responses.  

Polling the audience 3 – 6 months post 
training program, led us to discover that 95% 
of the learners were more confident to grow 
their business and 95% would recommend 
these training sessions to others.  The survey 
wasn’t satisfied with just perception, it also 
focused on identifying the key business 
applications coming from the training 
sessions as well as any business impact 
results the participants have experienced to 
date.  

BUSINESS IMPACT
While the training sessions had strong participation in, initial reactions were high, and WSME’s 
reported application and change post sessions, WEConnect International wanted to learn 
more about any key results or impact these business owners have seenm including revenue.

Fifty-seven percent (57%) of the respondents confirmed that they’ve seen their revenue 
grow since the completion and application of the training at an average of 46.32% increase.  
When asked what percentage of change they attributed to these U.S. Department of State 

funded programs, they rated on average it to be 45.75%.  

BUSINESS 
APPLICATION
Ninety-four percent (94%) of the 
responses agreed that there was 
new knowledge and skills attained 
by attending the various training 
sessions.  These are the top training 
applications being applied back into 
their enterprises:

Of the 68% that increased the 
amount of pitching their company is 
doing, post training, 81% directly tied 
new contracts to this activity.

70% 
implementing  

new operational  
and physical 

security controls 
to protect their 

business

69% 
implementing 
or updating 

their company’s 
technology*

53% 
 finding new  
sources of 

funding

68% 
 increasing the 

amount of pitching 
their company now 

does**
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TRUE SUCCESS BEGINS WHEN 
YOU START GIVING BACK

Do you believe that the way one has been raised impacts their 
career choice? This is certainly true in the case of Shahela 
Abedin, CEO and Managing Director, of Approach PR Global 
Limited from Chittagong. The ever-spirited lady considers her 
father to be her idol. A successful businessperson, her father 
always encouraged her to go the extra mile, think big and work 
for a better society. She started Approach PR Global when the 
whole idea of marketing and branding was not big. 

Shahela is new to the WEConnect International community 
and participated in a few training courses through the 
program. “The only business education I had was watching 
my father work since I was a child. His determined work and 
go-to attitude made me want to become an entrepreneur. 
But the USP and financial skills training I attended recently 
gave me a unique perspective on running a business. It taught 
me business resilience, studying the client and enhanced my 
pitching skills,” said Shahela. She went on to say, “After all these 
years, my business is finally paying off and more companies 
from Chittagong are embracing the branding concept.”

She said that there is a lot of learning coming her way, and how 
energizing it is to be able to put all of this into practice. “There 
are few things as satisfying as being a part of a network of 
women entrepreneurs – as small or large as it might be – and 
knowing that you have an empowering, encouraging bunch 

who have your back.”  
 PROGRAM IMPACT

• Business skills enhancement
FACEBOOK

LINKEDIN

https://m.facebook.com/approachprglobal/photos/d41d8cd9/1919568041428401/?locale=sw_KE 
https://www.linkedin.com/in/shahela-abedin-912109a5/ 
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THINKING IT RIGHT, DOING IT RIGHT, 
AND STAYING RELEVANT

After completing her MBA and working in technology for a while, Kirthi Chintalapuri 
entered the corporate training space with ThinkWright Learning Services in 2017. In just a 
span of three years, ThinkWright established a stable footing in the market and worked with 
many corporates.  

When asked why she got into a space where e-learning solutions are flooded in the market, 
Kirthi said “Professionals need to constantly upskill themselves. We build on individual 
strengths and gaps in learning and what we offer is not just an off-the-counter learning 
program.”  

Raising capital and increasing the client base has been a constant work in progress at 
ThinkWright. They have been associated with WEConnect International for a while now 
and are constantly looking for mentors to help them strategize as they continue to grow. 
The team also attended a recent training course in Cyber Security. “These events are great 
learning for us. Networking with other WOBs (women-owned businesses), understanding 
their challenges, and learning how to make a pitch, are all the key takeaways,” said Kirthi. 
“Getting in touch with a corporate is the toughest part and WEConnect International and 
the U.S Department of State have formed the perfect bridge. I usually call the WEConnect 
International team, and they instantly connect me with the corporation. We just got on 
board as a vendor with Microsoft. We connected at Bengaluru (Bangalore) event in June 
2022 and are now onboard,” added an excited Kirthi.  

The organization is growing, learning, training, with a suite of services to facilitate corporate 
upskilling. ThinkWright caters to the entire value chain in learning services. And to stay 
relevant in today’s fast paced world, employees must continuously upskill themselves to be 

able to contribute meaningfully.   

PROGRAM IMPACT

• ThinkWright has been onboarded 
with two large corporations via the 
WEConnect International network

• WEConnect has enabled a lot of 
connects, where the organization has 
pitched to many corporates 

• Cyber Security training helped the 
team in learning how to identify threats, 
prevent attacks, data privacy etc.  

WEBSITE

FACEBOOK

LINKEDIN

TWITTER

INSTAGRAM

https://thinkwright.in/
https://www.facebook.com/ThinkWright/
https://www.linkedin.com/company/thinkwright-learning-services/
https://twitter.com/thinkwrights
https://www.instagram.com/thinkwright6/?hl=en
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While women entrepreneurship is discussed widely, the focus on 
international trade is relatively new. From difficulties in identifying global 
opportunities, access to financial resources, unfavorable regulatory 
frameworks, and cultural and social norms – these are just a few barriers 
for women entrepreneurs in global value chains.

One such entrepreneur was Khurshida Jahan from Bangladesh. Ask 
an entrepreneur how they got started, and you will hear stories about 
striking out on their own long before their current business. Khurshida 
too started off as a social welfare worker. With support from the 
government and her family, she started a small business with a small 
corporate contract. Today, her company Lavish Designs manufactures 
uniforms and footwear.

Until recently she did not realize that a third party was selling her 
products (made in Bangladesh) in Dubai. Which means she was an 
exporter! “The training organized by WEConnect International opened 
my world into the export business. I learned how to understand global 
markets, legal requirements, assess export readiness, knowledge on 
market recognition, identify risks, become an exporter, and establish a 
global brand,” she said.

“Apart from learning finance and export readiness, I also got trained 
in Cyber Security, Marketing and Sales, and other business skills. And 
the best part is that I am in the process of closing three contracts with 
corporations I met through WEConnect International,” added Khurshida.

With much more self-assurance as a businessperson, Khurshida is 
mentoring young women entrepreneurs, shares her knowledge, and 
proudly promotes the programs run by WEConnect International and 
the U.S. Department of State. “I am a more confident person today. I 
know who to contact for support, I have better organizational skills right 
from HR, production, pricing, and all set to tap into the export business,” 
concluded Khusrhida

She is hoping to see more women entrepreneurs trading internationally! 

PROGRAM IMPACT

• Trained in Cyber Security, Financial 
Planning, Export Readiness, Marketing & 
Sales

• Three deals in the process with connections 
made through WEConnect International

• Giving back to society by empowering 
other women entrepreneurs

BREAKING INTO GLOBAL MARKETS

FACEBOOK

INSTAGRAM

https://www.facebook.com/LavishDesignsbyKhurshida
https://www.instagram.com/lavish.boutiquesalon/?hl=en 
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Shirin Sultana takes an order to deliver almonds and cashews and 
no sooner does her mobile phone ring again with another customer. 
Hailing from the remote Chittagong Hill Tracts in Bangladesh, Shirin 
started SS Agro and sells locally cultivated coffee and nuts. She buys 
them raw from farmers and then processes them in her factory. 

If you want professional success, it is important to find someone 
who will help you achieve it. Shirin was lucky to find that support 
right at home. Her boutique closed in March when the pandemic hit. 
Her husband, an Agriculturalist, motivated her to start a business, in 
the agricultural field. With no formal training in business, Shirin took 
the leap of faith. She immediately enrolled for many online training 
courses run by WEConnect International. 

“Whatever I know so far is what I learnt from my husband. These 
trainings not only taught me how to run a successful business, how 
to market my products, but also made me a more confident person,” 
– said Shirin. 

“I just delivered my first corporate order today. WEConnect 
International was instrumental in connecting me with this 
corporation. I have more such orders in progress and hope to close 
them soon. Since it was my first big order, I gave them an 18% 
discount and it is super motivating when customers tell me that my 
products taste better that the imported ones,” said a thrilled Shirin. 

Women in rural areas do not have such learning opportunities. To 
give back to society, Shirin started empowering other budding 
entrepreneurs in her neighboring villages. She is highly active on 
social media and promotes her products on various platforms, 
thanks to her training in Marketing and Sales. And adding to her 
excitement she said that her husband also comes to her for business 
advice now. 

 

PROGRAM IMPACT

• One corporate order closed, more in 
progress

• Started empowering and training other 
women from 11 remote districts

• Is now an expert in social media 
marketing and writing Facebook posts

• Actively promotes WEConnect 
International’s capacity building 
programs on social media

MENTORS IN BUSINESS AND LIFE

WEBSITE

FACEBOOK

LINKEDIN

https://ssagroproduct.com/
https://www.facebook.com/ssagroproduct

https://www.linkedin.com/in/shirinsultanaaruna/
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WOMEN-OWNED BUSINESS AND LARGE  
CORPORATION CONNECTS
Under the project, WEConnect International 
conducted many events to connect women-owned 
businesses or WOBs to large corporations for 
business opportunities. These events contributed to 
WOBs winning many business opportunities from 
corporations. 

• A virtual South Asia forum was organized in 
March 2022, which was attended by 140 WOB’s 
and five large multinational corporations

• Business Connections Events in India were held 
in June 2022, with over 100 WOB’s in attendance 
along with 10 Corporations, which resulted in 78 
business connections

• A Business Connections Event in Sri Lanka which 
was attended by 77 WOBs and 24 Corporations 
with a total of 148 connections made

• Virtual training on ‘How to do Business with 
Corporations & Creating Business Opportunities’ 
was organized in Sri Lanka in September 2022 
with over 31 WOBs in participation. 

• A webinar on ‘How to Improve Export Readiness’ 
was held in Sri Lanka in June 2022 and in 
Bangladesh in September 2022 and 71 WOB’s 
from Sri Lanka and 31 from Bangladesh attended 
the events along with participation from the Sri 
Lanka Export Development Board, Ministry of 
Commerce from the Government of Bangladesh, 
and the U.S. Department of State of South and 
Central Asian Affairs

• Grow Your Network Conference- Delhi 
45 WOBs/ 2 trainings 
Supplier Diversity & Inclusion Roundtable – 
24 participants 
Matchmaker: 40 WOBs and 6 corporations: 
Nestle, P&G, IBM, EY, Fidelity, Marriott 
International  
120+ business connections 

• Grow Your Network Conference- Dhaka 
65 WOBs attended/ 2 trainings 
Supplier Diversity & Inclusion Roundtable – 
27 participants 
Matchmaker and Exhibition: 65 WOBs and 
10 corporations
240 business connections 

• Grow Your Network Conference- Chittagong 
63 WOBs attended/ 2 trainings 
Matchmaker and Exhibition: 63 WOBs and 9 
corporations
200+ business connections

• Grow Your Network Conference. Two days business 
conference held in New Delhi, India, Dhaka and 
Chittagong in Bangladesh in October 2022:
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TURNING OVER THE TURNOVER
India is brimming with capable women who can build a huge amount of 
wealth for the country’s economy. If given an equal opportunity, women 
could add $700 billion -- about $2,200 per person to India’s GDP by 2025 
(as per the recent research by McKinsey Global Institute). However, progress 
has been slow.

Determined to be financially independent and successful, Kumud Sharma 
from Bengaluru (Bangalore) started SuperSeva Global Services. With 
offices in five cities, and a turnover of about $ 85,000, this was one of the 
first organizations that got certified with WEConnect International in 2012. 
Today, the organization manages one of the largest enterprise support 
services with offices in over 37 cities, a turnover of more than $ 600,000, 
and a dedicated team of 800 people. SuperSeva Global Services is also 
the winner of WEConnect International’s 2022 Rise to Challenges Facilities 
Management Award sponsored by CBRE. 

“The certification did not just give me more business but loads of 
confidence to speak with procurement teams in large corporations. I learnt 
a lot from the other participants too. The day after the Global Diversity 
Program, I was invited to the Ernst & Young office for a meeting and landed 
an order the same day,” said Kumud. She added that she, “Also got a chance 
to meet an IBM leader from the US who happened to be a great mentor.” 

IBM has played a significant role in Kumud’s success. She went on to say 
that every time she called WEConnect International asking for a connection, 
the team jumped in to make it happen. 

PROGRAM IMPACT
• Certified through WEConnect International
• Closed a deal with EY the day after the Corporate Connect
• Connected with IBM leaders from the U.S, who have been 

great mentors
• Business expansion and increase in turnover
• Personal growth, a more confident person now
• Gives back to society by empowering and mentoring other 

women entrepreneurs
• Employs many people addressing the unemployment 

problem

WEBSITE

LINKEDIN

FACEBOOK

TWITTER

INSTAGRAM

https://superseva.com/
https://www.linkedin.com/company/superseva-services-pvt-ltd-/
https://www.facebook.com/SuperSeva/
https://twitter.com/super_seva
https://www.instagram.com/supersevaservices/?hl=en 
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SOMETIMES THE BEST WAY  
TO BE GLOBAL IS TO BE LOCAL

Thirty-four years ago, Ramya Holdings Private Limited started off as a small company with 
a big dream. Launched by Ramya Weerakoon, her vision was not just to run a successful 
business. Step by step, she grew her company with a dream to uplift society. This dream 
did not stop there. The company that started off with apparel manufacturing has ventured 
into many sectors today and contributes immensely to the growth of Sri Lanka’s economy, 
bringing in valuable foreign exchange income.  

Speaking of foreign investments, Ramya Holdings was one such company that imported 
raw materials from China for their footwear business.Ramya Holdings assumed their 
supplier in China was the best option because they did not think a local company could 
be more competitive on price and meet a quick turnaround, but the hassle of shipping and 
international procedures was a challenge.  

When Ramya Holdings attended a “Matchmaking with Corporations for Women-Owned 
Businesses” event organized by WEConnect International, there was an instant connection 
they made with Yara Leather, a women-led business in Sri Lanka. It was a union that shifted 
Ramya Holding’s procurement from global to local.  

“What is better than sourcing your raw materials from your home country? It is the best 
way to give back to our country”, said Aruna Pethiyagoda, Assistant Manager - Marketing. 
“We soon realized how easy it was to do business locally. We speak the same language 
(no need for translators), we could ask for samples to check the quality, faster delivery, no 
pressure to order huge quantities, shorter supply chains, a 30% reduction in production cost 
and we were partnering with another women entrepreneur, which was most gratifying”, he 
added.

The Match making event had over 80 women entrepreneurs in attendance and was indeed 
super successful in promoting local sourcing and demonstrating the importance of investing 
in your local community. 

“WEConnect International knows what they are doing. The event was very well organized, 
and we are now open to exploring more opportunities to partner with them,” concluded 

Aruna.      

PROGRAM IMPACT

• Made a connection at the roundtable 
event and onboarded Yara Leather as a 
vendor

• Reduction in production cost, increase 
in profits

• No hassle of importing from China
• Opened their supply chain to include 

more local women suppliers
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Hello biscuit lovers! What can one say about a 50-year-old company 
with 65% market share of confectionaries in the county? Quite a lot 
indeed! 

Ceylon Biscuits Limited, a food manufacturing corporation that 
makes high-quality and nutritious confectionary does not need any 
introduction in Sri Lanka. High on sustainability with their farming 
practices and with a vision to combat malnutrition in schoolchildren, 
the company has worked closely with communities in every part of 
the country.

A quick deep dive into their supply chain shows that they have been 
working with 13,000 farmer families across the country, building 
green value chains and adding value to the supply chain. Taking 
this commitment further, Ceylon Biscuits joined the WEConnect 
International community. 

“After associating with WEConnect International, we relooked at our 
supplier strategy. Sourcing high-quality suppliers has always been 
a challenge. We imported some of our raw materials while most of 
it was sourced locally. Thanks to the events hosted by WEConnect 
International and the U.S. Department of State, we met some 
diverse, talented suppliers. This forum has been a one-stop-shop to 
connect with resourceful people,” said Gehan Mendis, Head of HR, 
Ceylon Biscuits Limited. 

Gehan also said that they are now actively looking at onboarding 
WOBs into their supply chain. And added that WEConnect 
International means empowering business. “They are just not 
another not-for-profit who works on funding. Hats off to the team 
for setting up a platform for corporations and helping us find 
suppliers immediately which would take us months otherwise. We 
are taking diversity very seriously across all our manufacturing 
plants which produce 50K metric tons per year.” 

Just imagine all those biscuits! Cheers to enriching more lives with 
nutrition and meaningful business. 

PROGRAM IMPACT

• Connected with 12 spice 
suppliers at the event in 
just one meeting

• Actively looking 
to work with more 
WOBs (women-owned 
businesses)

BUILDING A GREEN AND DIVERSE  
SUPPLY CHAIN WITH THE BEST  
DELICIOUS TREATS

WEBSITE

LINKEDIN

FACEBOOK

TWITTER

INSTAGRAM

https://cbllk.com/
https://www.linkedin.com/company/ceylon-biscuits-limited
https://www.facebook.com/GroupCBL/
https://twitter.com/search?q=%23CeylonBiscuitsLimited
https://www.instagram.com/accounts/login/?next=%2Fmunchee.biscuits.srilanka%2F&source=omni_redirect 
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SSL Wireless, a reputable software development firm in 
Bangladesh maintains relationships with hundreds of qualified 
suppliers across all industries, with diverse backgrounds and 
capabilities. A company with so much goodwill can only add 
more value to the initiatives run by WEConnect International and 
the U.S. Department of State. 

SSL was part of the Corporate Connect in Dhaka recently 
and Rabby Salehan, their Procurement Manager attended the 
event. “I was surprised to see the number of qualified vendors 
that participated in the event. As a buyer, having access to a 
diverse supplier database is particularly important. The second 
step is finding certified vendors. By finding a vendor through 
WEConnect International, we are certain that these are validated 
and compliant,” he said. He also mentioned that he has already 
contacted with a few vendors from the event, asked them for a 
quotation, and is in the process of confirming a few deals. 

With many years of experience in Procurement, Rabby also 
advised WEConnect International to add more diverse suppliers 
to its database and train them on how to draft a quotation, 
negotiation, communication, and price their products accurately. 
And WEConnect International is happy to say that these training 
courses have already begun. 

PROGRAM IMPACT

• SSL connected with vendors at 
WEConnect International’s event

• A few WOB’s are in the process of 
being onboarded as suppliers

• SSL has appreciated the program’s 
efforts in raising awareness about 
Supplier D&I and the training provided 
to the WOBs

TOTALLY WIRED BY SUPPLIER  
DIVERSITY AND INCLUSION

WEBSITE

FACEBOOK

LINKEDIN

https://sslwireless.com/ 
https://www.facebook.com/SSLWireless/
https://www.linkedin.com/company/ssl-wireless
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ROUND THE CLOCK
Ask the most successful entrepreneurs, and they will tell you their success 
was influenced by taking a risk at some point. Back in 1986 when women’s 
entrepreneurship was rare, Kamala Raghunath started her own business. 
She looked at the risk as a way to create opportunity and progress. An 
electronic engineer, national tennis player, and tennis coach, Kamala 
wanted to be an entrepreneur. She started making clocks at home - a 
unique business idea, with great market demand, but no money to invest. 

Kamala was lucky enough to get a lot of support from the banks and 
government agencies. Today, Giftlinks India Private Limited curates 
specialized solution gifting ideas for many corporations and offers more 
than 2,000 products. But the journey did have major challenges. 

“I wish there were certification opportunities when I started off. This is 
such a game-changer. I truly am indebted to WEConnect International 
and the U.S. Department of State. Thanks to this network, Giftlinks 
partnered with a vast number of corporations. Every event was organized 
in a professional manner. The participants were selected according to a 
specific industry and of a high integrity standard. Some have become my 
good friends. If the business is built on relationships, an event like this is 
a chance to show your community who you are, what you believe in, and 
why you are better off together,” said Kamala. 

The networking platform provided Kamala with immense opportunities; 
she has been able to break through corporate hierarchies and meet new 
member buyers and she always pays it forward to help other women 
entrepreneurs gain access to new business. 

PROGRAM IMPACT

• Long-term contractual agreements that were successfully 
signed through WEConnect International - JP Morgan ($ 
733 K), Microsoft ($ 975 K), and EY ($ 1590 K). 

• Started exploring diverse suppliers of sustainable and eco 
products

• Successfully added 3-5 WEConnect International member 
buyer companies as clients every year and currently in 
discussion with 8 other member companies

• The association has enabled a lot of learning and teaching 
Giftlinks is now keen to look at new global markets through 
WEConnect International

WEBSITE

LINKEDIN

FACEBOOK

TWITTER

INSTAGRAM

https://giftlinksstore.com/ 
https://www.linkedin.com/company/gift-links-india-private-ltd/
https://m.facebook.com/profile.php?id=363103853821970 
https://twitter.com/giftlinks5?lang=en
https://www.instagram.com/giftlinks/?hl=en
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From a minimal investment and just one assistant to help, Piyumi Ruwanthika has come a 
long way and is an inspiration to many women entrepreneurs inside and outside of Sri Lanka. 
With an aim to provide superior quality leather products at economical rates, Yara Leather 
was founded in 2012. The company manufactures leather footwear, handbags, and batik 
garments.   
 
When asked about what got her into leather manufacturing, Piyumi said that she did not 
start with the idea of opening a factory. She started off by doing some handwork designs on 
slippers and then slowly moved to get her designs manufactured in other factories and then 
sold the products to a few footwear stores. What followed was delightful customer feedback 
which motivated her to go big! 

“Ninety percent of my employees are women. Also, certain parts of my products are made 
by stay-at-home spouses. I have identified a few families who could do that. I just send the 
parts to their homes, they work on those and send it back to me,” said Piyumi. “With success 
also comes competition and I had to face a few roadblocks but stood strong,” she added. 

She went on to say that attending the event organized by WEConnect international in 
August 2022 was timely and much needed, not just for her but for all women entrepreneurs 
as nothing like this was done before in Sri Lanka. “This was one big forum with so many 
large corporations. This was a terrific opportunity to meet representatives from many 
corporations, talk about my business, and make business transactions. The team has always 
been incredibly supportive. There are organizations that only help a certain category of 
women entrepreneurs in society, but WEConnect International never discriminates and helps 
everyone. I also attended their capacity building training on business development” said 
Piyumi. 

The big win for Piyumi was when she was onboarded as a vendor for Ramya Holdings, a 
connection made at the event. She has already made a few samples that Ramya Holding will 
sell exclusively in their showrooms. 

“I have gone through too many financial difficulties. But today I support six families. That is 
how strong I have become. Sometimes the progress I have made seems unbelievable. Thank 

you WEConnect International.”   
 

PROGRAM IMPACT

• Strong business 
connections made

• Onboarded as a vendor 
to Ramya Holdings

• Empowers her 
community by 
supporting and 
employing them

WEAVING SUCCESS IN LEATHER

FACEBOOK

INSTAGRAM

https://www.facebook.com/yaraleather/ 
https://www.instagram.com/yara.leather_/
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WOB
NETWORKING 
EVENTS

DONNING MANY HATS WITH EASE
Techie, yoga enthusiast, beauty pageant winner, meditation 
expert, winner of Haryana’s best dancer award, mentor to 
many budding entrepreneurs, and not to forget a wife and 
a mother to two girls. Sangeeta Khushalani, Founder and 
CEO of X-Cellent Technology & Solution has many feathers 
in her cap. Epitomizing that queen energy, Sangeeta opens 
up about her work, what gives her joy, and her association 
with WEConnect International. 

After completing her Computer Engineering studies in 1994, 
Sangeeta worked in the IT industry for 12 years. Her career 
took an entrepreneurial turn after she had her second 
daughter. And there was no looking back. Her motivation 
to take risks, enrolling in the Indian School of Business 
programs, and now joining WEConnect International’s 
network helped her explore new opportunities.  
 
“I attended many events organized by WEConnect 
International earlier including a mega event in Bengaluru 
(Bangalore). The way they organized the ‘Grow Your 
Network’ event, the kind of women entrepreneurs they 
brought together, the strong business connections I 
made there, and the way the team always responded to 
all my queries and requests were commendable. Today, 
I have the highest regard for WEConnect International. 
Every entrepreneur needs this kind of handholding and 
mentoring. I am happy to be part of this family,” she added.   
 
Always looking forward to the next big 
challenge, Sangeetha should surely add a Public Relations 
feather to her hat. A total people person, she also 
mentioned that she started doing business with a few 
participants she met at the event. It is a beautiful thing to 
hear about an entrepreneur who learns something new and 
uses those learnings to help others.

PROGRAM IMPACT
• Closed a few 

deals through the 
connections made 
at the event worth 
$1200

• Made life-long 
connections 
beyond business 

WEBSITE

LINKEDIN

FACEBOOK

There are huge business 
opportunities available 
among the women-owned 
business network. WEConnect 
International facilitated WOB 
networking events to leverage 
the power of connection within 
the network and encouraged 
WOBs to network and identify 
business opportunities. Two 
WOB Networking sessions were 
organized in Sri Lanka and 
Bangladesh in February 2022. 
With over 200 networks, 112 
mentored, the event resulted in 
11 business transactions amongst 
the participating WOBs. This 
is a classic example of how 
women empower each other. 
Also the in-person conferences 
organized in Sri Lanka, India 
and Bangladesh have provided 
a strong platform for WOBs 
to network and make business 
connections.

https://xts.co.in/ 
https://www.linkedin.com/in/sangeeta-khushalani-22025632/ 
https://www.facebook.com/xtechno/
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BRIGHTENING UP HER NETWORK, 
ONE CANDLE AT A TIME

A warm radiance, festive atmosphere, light in a room – a lit candle can mean 
different things to different people.  

When Swati Jain, the proprietor of Swaraj & Company attended WEConnect 
International’s “Grow Your Network” conference in Delhi, little did she know that 
she was going to find customers right there. With over 12 years in the corporate 
world, Swati decided to unleash her creativity in a new way. The first gen 
businessperson in her family, Swati took the plunge into making handmade candles, 
that are sustainable and unique. One year into her entrepreneurial journey, Swati 
joined WEConnect International’s community to network, up her marketing skills, 
and learn about other women entrepreneurs.  

When asked about why she got into candles, Swathi was candid to say she started 
this venture to adopt a slow and more conscious lifestyle. “I did not know what to 
expect at the “Grow Your Network” event in New Delhi. But I must confess that I 
was extremely impressed with the way the event was organized. Every participant 
was so promising. I have made some real connections that will go a long way 
and even managed to sell my candles at the event and got three orders from the 
participants themselves. It is beautiful when someone walks up to you and buys 
your product instantly. It was an experience to remember,” said Swati.  

This is what happens when we empower each other. The event was a platform for 
women entrepreneurs to deepen relationships, convey what they stand for and 
show partners and customers how much they are valued. It is stories like this that 
make us realize how powerful these events can be when the right elements are in 
place. WEConnect International built the event in such a way for attendees to get 
to know each other better as individuals and designed an immersive, educational 
experience that made every participant feel that their time was well spent. 

“I’ve already recommended WEConnect International to many people I know,” said 
Swati. Along with her candles, Swati now also spreads WEConnect International’s 
light and brightens up the prospects of other women-owned businesses.    

PROGRAM IMPACT

• Sold candles at WEConnect International’s event
• Made three strong connections at the event and received

bulk orders from the event participants
• Completed an order worth $1200
• Connected with a few corporations for corporate gifting
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PROGRAM IMPACT
While the impact is depicted in numbers in the chart below, it is the 
stories that give these numbers meaning, inspiration and hope. 

POWER OF WOMEN 
EMPOWERMENT
Many connections were made, many deals were made, many 
businesses grew, and many organizations promote D&I, but 
every one that was involved is a better, more confident, 
and empowered person today. There is no number that can 
represent it. You just need to feel it. Stories have always been 
a powerful way of making abstract concrete. We have put 
together a few stories - stories that bring purpose to what 
we do at WEConnect International, empowered by the U.S. 
Department of State and our member buyers. These stories 
are ‘Data with a Soul.’  

ECOSYSTEM PARTNERSHIP
Many significant partnerships were formed with 
Leading Large Corporations and Business Chambers.



WWW.WECONNECTINTERNATIONAL.ORG


